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The Code prohibits advertising of feeding MO
bottles and giving them as free gifts. TRIED AND TESTED

Mums tells us about the benefits of usin
Chicco NaturalFeeling bottles with their babies

FOR MORE INFORMATION, VISIT

The article below headed “Brilliant Bottle!” might be
taken to be a product review, but it is another paid-
for advertisement.
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This advertisement offering a free bottle opens: SR
“Breastfeeding is an amazing way to bond with your BRILLIANT BOTTLE!

. op baby-brand Chicco wants you and your baby
baby, but sometimes you need to take a break and let oy el et ans®
Daddy or Grandma feed you baby too.” “

o all mums. Thats why Chicco bas

insinctivel replcic the natural

o getimolved and tes he

‘can  single packs or packs o thee. There
i ane sho v agepecic virable teats

The Naturaliecig range

bt that are avalable 0

Chicco promotes its bottles “For a NATURAL & EAS’
LATCH ON as mother’s breast”.

This advert headlined “Feed your baby the natural

way" states “Babies love them too, as clinical studies

from Chicco’s research centre in the USA revealed that

nine out of 10 babies immediately accepted the teat the

"TUV VKOG VJG] WUGF VJG DQVVNGU IThere is no reference
for this study.

An advert headlined “Tried and Tested” contains None of the statements required by law in information

endorsements attributed to mothers claiming RQ LQIDQW IHHGLQJ UHJDUGLQJ
that the bottles reduced their child’s wind and “I'd  a decision to introduce bottles have been found in

recommend them to any new mums out there.” any Chicco advertising.
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Location and date are given alongside each example — a selection of those reported to Baby Milk Action - PREVIEW MARCH 2017
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Mother and Baby, January 2017

Mother and Baby, September 2016

chicco.co.uk, January 2017
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